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I
nnovation is playing a crucial role in driving 

increased adoption of cannabis use. Through 

capitalization of legal markets, the industry 

has had resources to develop novel delivery mech-

anisms which give consumers new and engaging 

ways to consume cannabis, leading to evolving 

consumer product preferences. Advancements in 

cannabis-infused ingestibles—specifically among 

edibles and beverages, which eliminate the need 

for combustion and can be dosed at very specific 

levels — have introduced important new options 

for consumers. Presenting a strong alternative to 

smoking enables consumption with far greater 

convenience and broader discretion, and allays a 

key barrier to consumers who either have never 

smoked or who are using cannabis medicinally, 

with no allowance for smoke inhalation.

Zen Brands’ commitment to innovation, quality 

and consistency puts us at the forefront of the 

edible cannabis market. We are America’s fastest 

growing national cannabis edibles brand and are 

quickly becoming a most-trusted name amongst 

consumers. Already a mainstay in California, 

Missouri, and Oklahoma, the activation of new 

domestic markets this year, coupled with our dis-

tribution to over 20 European countries through 

ZenCBD, will position Zen Cannabis to become 

the most widely sold cannabis edible brand in 

the world by the close of 2024. We are able to 

achieve this growth by not simply focusing on one 

type of ingestible product. Rather, Zan Cannabis 

offers a full range of high-quality edibles, tinc-

tures, and drinks in a variety of potencies and 

cannabinoid combinations. 

ABOUT ZEN

Source: New Frontier Data
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$25.1
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Legal Medical-Use

Legal Adult-Use

North America remains the epicenter of the global cannabis 
economy, accounting for 97% of legal cannabis sales in 2020. 
There are seven additional states demonstrating strong likeli-
hoods to legalize adult-use measures in the next 48 months, 
and 10 states with strong likelihoods to legalize cannabis for 
medical use. Passage of medical-use programs in those 10 
markets would for the first time bring legal medical canna-
bis access to an additional population of nearly 80 million 
Americans, among whom an estimated 8.4 million already 
consume cannabis on a regular basis. 

Legalization in those additional states would not only 

annually add an additional $13 billion to retail sales for 

the country overall, but would likely serve as a catalyst 

for federal action from the strength of the demographic 

argument alone, as the passage of new markets would 

bring the percentage of Americans living in states with 

some form of legal cannabis access to 96%, and that of 

Americans living in legal adult-use states to 60%.

While it is difficult to predict when federal legalization 

may occur and what form it might take, it seems clear 

that the changing tides of public opinion have been 

driving the momentum for legalization forward, and if 

two-thirds of the country live in fully legalized adult-use 

markets, the pressure for cannabis reform at the federal 

level will grow.

STATE OF THE DOMESTIC MARKET

POTENTIAL NEW LEGAL U.S. STATE MARKETS

U.S. LEGAL CANNABIS
SALES GROWTH
2020-2025e (estimated), in $USD billions

MEDICAL ESTIMATED CANNABIS 
CONSUMER POPULATION

TOTAL TOTAL8,300,000 MILLION 8,284,000 MILLION

Alabama
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Idaho
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Kentucky

Nebraska

North Carolina
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Tennessee

Texas

Florida

Maryland

Minnesota

New Hampshire

Ohio

Pennsylvania

Rhode Island

559,000

1,200,000

226,000

385,000

539,000

225,000

1,100,000

623,000

843,000

2,600,000

3,000,000

840,000

792,000

263,000

1,500,000

1,700,000

189,000

ESTIMATED CANNABIS 
CONSUMER POPULATIONADULT-USE

$28.2$25.6
$22.3

$18.5
$13.6$11.2

$9.1
$11.5

$13.0

$13.9

$14.6
$15.3

Source: New Frontier Data
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SOCIAL SENTIMENT

U.S.: DO YOU THINK THAT CANNABIS SHOULD 
BE FEDERALLY LEGALIZED?

84%
81%

66%

63%
60%

32%

67%

31%

32%

16%

1969

Source: Pew Research

Source: New Frontier Data

1974 1979 1984 1989 1994 1999 2004 2009 2014 2019

30%

12%
A recent Gallup poll found 68% of 
people nationwide believe that can-
nabis should be legalized throughout 
the country by the federal government. 
Only in the past decade have rates of 
public support for federal legalization 
in the U.S. surpassed rates of support 
for continued prohibition, according to 
Pew Research.

STATE OF THE GLOBAL MARKET 

Two broad themes have fueled the expansion of legal 
access to cannabis globally – growing acceptance 
of the plant’s therapeutic value, and recognition of 
the industry’s potential as a catalyst for economic 
growth. In December 2020, the United Nations voted 
to reschedule cannabis, downgrading it by one level 
from the list of the world’s most dangerous drugs.

Sales of high-THC cannabis through legal regulated 
markets totaled $23.7 billion in 2020.

Strong growth in the largest and most dominant 
markets (i.e., U.S. and Canada) is projected to push 
combined global legal sales to an estimated $51 bil-
lion by 2025.

In 2020, there were an estimated 4.4 million active 
medical cannabis patients globally who accessed legal-
ized, high-THC products (84% of those patients were 
Americans registered among 38 U.S. state medical can-
nabis programs in operation). The number of patients 
in those programs is projected to grow by more than 
2 million over the next five years, to a combined 6.5 
million worldwide by 2025.

With investors across the world increasingly recog-
nizing opportunities presented by the expansion of 
legal access, and the transition of consumers from 
illicit markets to legal ones, capital has begun to flow 
into the industry at unprecedented levels. The first half 
of 2021 saw a record $7.9 billion in cannabis deals as 
investors plowed new capital into the industry.

Illicit Market

Legal Medical-Use

Legal Adult-Use

GLOBAL
CANNABIS SALES
$USD billions

16.6%
2020-2025 LEGAL MARKET CAGR

$51.0

2025e2024e2023e2022e20212020

$46.9

$42.0

$36.6

$29.4

$23.7

$391.3

$445.3

$33.6

$17.5

$30.3

$16.6

$26.3

$15.7

$22.0

$14.7

$16.5

$12.9

$13.4

$10.2
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CURRENT MARKETS
• California

• Massachusetts

• Missouri

• Oklahoma

• Vermont

EUROPE
• Netherlands (Z)

• France (Z & K)

• Germany (Z & K)

• UK (Z & K)

• Portugal (Z & K)

• Belgium (K)

• Spain (K)

• Italy (K)

• Luxembourg (K)

• Greece (K)

• Poland (K)

• Ireland (K)

• Malta (K)

• Denmark (K)

• Sweden (K)

• Switzerland (K)

• Austria (K)

• Slovakia (K)

• Croatia (K)

• Slovenia (K)

NEW MARKETS
• Arizona

• Arkansas

• British Virgin Islands

• Colorado 

• Michigan

• Nevada

• New Jersey 

• New Mexico

• New York

• Puerto Rico

WHERE IS ZEN

Zen Cannabis         Zen CBD         Kush Vape         Zen CBD and Kush Vape         New Markets

Z (Zen CBD)  K (Kush Vape)

UNITED STATES & PUERTO RICO

UK & EUROPE

UNITED STATES
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Zen Cannabis is committed to creating reliable and high-qual-

ity products for every kind of cannasseur or cannabis-curious 

consumer. With locally sourced ingredients and seasoned local 

staffs in every market, Zen Cannabis creates trusted, reliable 

products while adhering to all local regulations and supporting 

local economies. All products are engineered with care and 

thoughtful creativity, and are triple tested for quality assur-

ance, consistency and consumer confidence. We use the most 

efficient, state-of-the-art technologies to infuse high-quality 

cannabinoids into edibles, drinks and tinctures.

WHO WE ARE

JEREMY ZACHARY  Chief Executive Officer 

Jeremy has the unique ability to see 

the unseen potential and opportunities 

when others can’t—in business and in 

life. That gift has led him to passion; a 

passion that drives him to relentlessly 

follow market analytics, to hone his 

business and branding instincts into a 

well-oiled machine with no “off-button.” His charismatic person-

ality and social skills are an asset in every business venture, but 

his rigorous work ethic and passion for innovation have been the 

most significant drivers of his success. Jeremy began his career 

in marketing and media, where he developed a keen sense for 

events and entertainment / experiential marketing. In the 90s, he 

worked for a decade at OC Weekly as Calendar Director, where 

he led the department to exceed seven-figure revenue goals. This 

early success propelled him to launch his own publication, Inland 

Empire Weekly, the first of its kind serving the area. However, it 

was in 2009—inspired by his father’s battle with cancer—that 

Jeremy became interested in the medicinal value of cannabis and 

saw an opportunity to use his publishing experience to educate 

the public. He launched Culture Magazine which quickly became 

recognized as the planet’s premier cannabis lifestyle magazine, 

publishing over 250,000 copies monthly and read by over 2.1 mil-

lion readers worldwide. Since then, Jeremy has gone on to found 

multiple highly-regarded brands in the cannabis sector including 

Zen Cannabis, Kush Vape and Cannology. In his limited free time 

Jeremy enjoys travelling the world in search of ancient castles with 

his wife and daughter.

BRIAN HANHART  Chief Operations Officer

Brian’s commitment to excellence is 

central to his approach to work and 

life. His motto? “Jump higher, go faster, 

and hang it all on the line for glory.” 

He built the foundation of his work 

ethic in the U.S. Marine Corps where 

he learned supply chain management. 

After his time in the military, he launched his career at Home 

Depot where he started as a cashier and was quickly identi-

fied as a leader who rose to Assistant Manager where he was 

responsible for designing department product layouts and store 

flow. Brian was responsible for four new Home Depot build outs 

in Southern California. His passion for action sports led him to 

seize an opportunity to work in skateboard manufacturing. With 

his team, he designed and set up new skateboard factories in 

China and Mexico, with a focus of streamlining and automating 

the labor-intensive process of building skateboards. In recogni-

tion of his skill set, Brian was offered a position as Director of 

Hardgoods at Element Skateboards where he developed product 

lines, conceived new product categories and personally designed 

products for each category. This diversity of experience makes 

Brian a critical component at Zen Brands where his experience 

in design, planning, streamlining, execution, manufacturing and 

systems integration drive the company forward. His passion for 

establishing repeatable procedures to ensure product consis-

tency is central to Zen Brands’ commitment to superior quality.
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MICHAEL NAGAMI  Chief Financial Officer

As CFO, Michael’s financial acumen is 

key to Zen Brand’s well being. While 

earning his Bachelor’s degree in 

Finance from California State University 

Northridge, Michael’s talents were rec-

ognized by the executive leadership 

of Southland Publishing, where he 

was brought on as an intern and rose 

through the ranks to become Vice President of Finance. Under 

his oversight, the firm launched and acquired fifteen additional 

multi-media organizations, which were subsequently managed 

by Michael and his team. Adding to his extensive experience in 

mergers, acquisitions and start-ups, Michael has worked with 

Los Angeles residential real estate firms Keller Williams and PLG 

Estates, for investments in multi-family real estate, rehabs and 

single-family housing. Michael sits on the board and assists in 

financial oversite of numerous HOAs. His real estate expertise 

and passion for all thing nautical led him to transition his focus 

to the acquisition, development and management of waterfront 

real estate investments including marinas, boat yards, fuel docks 

and mega-yacht facilities. But his thirst for the entrepreneurial 

spirit remained unquenched and drew him into the burgeoning 

cannabis industry where he saw tremendous opportunity to put 

his skills to use and facilitate the growth of Zen Brands. When 

Mike isn’t crunching numbers, you’ll likely find him following his 

second passion, the Los Angeles Dodgers.

WHO WE ARE 

JON BOOKATZ  Business Development

Jon’s record speaks for itself – he is 

a sales powerhouse who consistently 

shatters even the most aggressive 

sales goals. What sets him apart is 

his ability to create a personal con-

nection with clients. This “business 

friendship” approach translates to 

genuine trust and sincere concern for 

client needs. His passion for his work with Zen Brands cannot 

be understated as he is rewarded every day with the knowledge 

that he is making a difference for both customers and business 

owners. After graduating from Cal State Northridge, Jon cut 

his teeth in the sales world in the highly competitive music 

industry where he was quickly identified as a rising star. He con-

tinued his exceptional record transitioning to advertising sales 

at renowned publications LA Weekly and LA CityBeat. Finally, 

Jon was offered a Sales Manager position with the cannabis 

industry publication, Culture Magazine, still in its infancy at the 

time. With Jon’s acute attention to detail and strong relationship 

building, he helped establish Culture Magazine as a prominent 

global cannabis lifestyle publication. From there, licensed can-

nabis distribution was a natural transition for Jon and he’s now 

racked up over 15 years of experience in the industry. Born, 

raised and currently residing in Southern California, Jon is a 

natural Dodgers fan. When he’s not pounding the pavement 

he enjoys pursuing fitness, sports, music and loves to travel.

MATTHEW KWASNEIWSKI   
East Coast Partnership Director

Matt is the guru who connects the dots 

to make things happen. His greatest 

strength lies in his ability to relate to 

other human beings with disarming 

honesty. While attending school at the 

University of Western Ontario, Matt 

worked for a property development 

company where he got his introduc-

tion to project management. He earned his BA in Kinesiology and 

subsequently forged relationships with partners to spearhead 

the opening of two chiropractic clinics in the area. But he missed 

the pace and salesmanship of the construction world and when 

the opportunity arose he jumped back in. Matt’s work spanned 

borders as he negotiated partnerships between developers and 

contractors in both Canada and the US. In 2012 a friend told him 

about an opportunity in unregulated cannabis paraphernalia in 

Europe and the chance to live abroad was too much to pass up 

so he dove in. Leveraging his contacts in Canada and Europe, 

Matt established a European import company and distribution 

network spanning 16 countries. Currently residing in New York 

City, Matt is a pivotal part of the Zen team in the creation and 

development and expansion of company partnerships in the 

northeastern United States. He has overseen countless projects 

on-time and on-budget and if you ask him about his approach 

to work, he’d tell you “it’s 10% numbers and 90% relationships.” 

He is passionate about the people and experiences connected 

through work and also enjoys running and reading in his free time.
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LISA SWIFT  Senior Project Manager

When a project gets stuck, Lisa is 

the oil that gets things moving again. 

Her exceptional organization and 

communication skills allow her to 

quickly identify and resolve obstruc-

tions to achieve the end result. Over 

the course of her career she has been 

single-handedly responsible for hundreds-of-thousands of dollars 

in cost-savings for her employers and clients due to her unre-

lenting pursuit of favorable outcomes. Lisa started her career as 

a Project Manager at a boutique marketing agency where her 

ability to organize heavy workloads quickly saw her managing 

teams of over 80 people in 18 domestic and international markets. 

Her talents were quickly recognized by one of her clients, the 

sports network ESPN, who recruited her to become the Marketing 

Coordinator for their flagship action sports event, X Games. 

During her 9-year tenure with the company, she rapidly rose the 

ranks with promotions to Marketing Manager, Senior Marketing 

Manager and finally Senior Event Manager. After the birth of her 

first child she transitioned to freelancing for X Games and took 

on additional clients including Zen Brands. Over the years, Lisa 

has spearheaded numerous projects for Zen including packaging 

sourcing and development, recruiting, copywriting, vendor and 

equipment sourcing and more. A mother to two young boys, in 

her limited free-time she pushes herself in early-morning Crossfit, 

enjoys the outdoors through snowboarding and SCUBA diving, 

and tries to see as much of the world as possible through travel.

WHO WE ARE 

STEVEN MYRDAHL   Art Director

Steven is the creative force that 

brings the vision for Zen’s packaging 

and branding to life. He is passion-

ate about the transformation of ideas 

into reality and incredibly rewarded 

to see his work come to fruition in 

the form of tangible products and 

marketing. After earning his BA in 

Multimedia Design Technology, Steven landed his first job as 

a graphic designer at Inland Empire Weekly, but within the 

first year was promoted to Art Director in recognition of his 

talents. In 2009, the publisher tapped Steven to spearhead 

the creative for the launch of a new publication, the renowned 

Culture Magazine. Steven’s creative vision was a major factor 

in catapulting the magazine to its status as the premier can-

nabis lifestyle publication and for a decade it flourished under 

his direction. Fast forward to 2018, when Steven became the 

Creative Director for High Times Magazine, on top of his many 

other reputable accomplishments. In 2019, he was recruited to 

become Art Director for Zen Brands. Eager to take the next 

step in his career, Steven joined the team, creating all packag-

ing, marketing, collateral and website designs for the company. 

When he’s not at his computer, Steven likes to work with his 

hands. He recently completed renovation projects on a house 

and cabin (both over 100 years old). He also loves  sports, music 

and coaching two soccer teams (one for each of his sons).

EVAN SENN   Senior Project Manager

 

Evan is a writer, editor and professor 

who splits her time between Southern 

California and North Carolina. She has 

most recently taught Art History at 

Laguna College of Art and Design, 

California State University, Fullerton 

and was the most recent Curator for 

Golden West College Art Gallery. She 

has worked in the Media & Communications department for 

Laguna Creative Ventures, and has worked as an independent 

PR consultant and publicist for artists. She is the former Editor-

In-Chief of Culture Magazine and Inland Empire Weekly, and was 

the Assistant Editor for YAY! LA Mag, Publisher’s Assistant for 

Artillery Magazine, and in 2010 she co-founded the independent 

arts journal, Rogue Arts. Her Master’s Thesis and first pub-

lished book, Cement Sanctuary: Contemporary Street Art in 

Los Angeles (2012) has helped establish her as an expert in 

contemporary street art and alternative and underground art 

movements. Evan has contributed to a number of books on 

art, including TMRWLND: The Secret Stays Unknown - The Art 

of Dereck Seltzer & Tina St. Claire (2016), Seeing the Invisible 

(2015), Yarn Bombing 18th Street, and many art catalogues. 

In 2013, Evan was an Artist-in-Residence at Grand Central Art 

Center, during which she produced a documentary called Life 

of a [Female] Artist with Ingrid Reeve. She has contributed 

as an arts writer for KCET Artbound, OC Art Blog, ArtVoices, 

OC Register, OCR Magazine, Beautiful Bizarre Magazine, Art 

and Cake, Artillery Magazine, Local Arts, Beauty & Wellness 

Magazine, Laika, Unite4:Good, and E-VOLVED Magazine. Past 

publications also include ArtScene, Juxtapoz, and Art Ltd. 
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IRIS NORSWORTHY   HR Director

Iris began her career with an impres-

sive tenure of 18 years at Kaiser 

Permanente, California’s largest HMO. 

During her time there she was rec-

ognized for her exceptional skills in 

organization, multitasking, problem 

solving and attention to detail. She was 

sought out by several departments 

and developed a wide breadth of experience in administration. 

She culminated her tenure with the company as Acting Manager, 

overseeing deployment of employee benefit programs. In 2009, 

Iris’ talent was recognized by the management of the leading 

cannabis industry publication, Culture Magazine, where she was 

brought on as General Manager to oversee day-to-day opera-

tion of the publication’s nine outlets. She worked closely with 

cannabis leaders, owners and marketing teams providing guid-

ance to develop digital and print advertising initiatives as well as 

coaching internal staff on best-practices. This experience in the 

cannabis space made her a great fit as Zen Brands HR Director. 

In her current role with Zen, she oversees all aspects of Human 

Resources, including benefits, recruitment and hiring, training, 

conflict resolution, payroll administration and more. She prides 

herself on her ability to create meaningful connections between 

an organization and its employees.

WHO WE ARE 

DIRK VOSS  Director of Compliance and 
Government Affairs 

Dirk’s extensive background in gov-

ernment affairs makes him a highly 

regarded expert in cannabis regulatory 

compliance, processing of devel-

opment/business applications and 

navigating the political and business 

processes of government agencies. 

His career has spanned over two 

decades  of municipal government experience working with the 

cities of Long Beach, Palm Springs, Oxnard and Banning. In 1992, 

at age 26, at that time he was the youngest person to hold an 

elected office in the county of Orange, CA. More recently, Dirk 

has recently served as chairman on the City of Desert Hot Springs 

Planning Commission as well as the Desert Hot Springs Chamber 

of Commerce. He was directly involved in implementing the city 

of Desert Hot Springs’ cannabis regulations, one of the first south-

ern California cities to adopt recreational cannabis regulation. His 

wealth of experience, attention to detail and ability to see the big 

picture allow him to deftly navigate through political and govern-

mental obstacles on any project. When not lending his services to 

his community, Dirk enjoys riding his Harley, keeping fit, attending 

church, concerts, and spending quality time with his two dogs.
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FRUIT PUNCH
INDICA

A relaxing wave of fruity 
perfection.

FRUIT PUNCH
INDICA

A relaxing wave of fruity 
perfection.

CHERRY
1:1  THC:CBD

A rush of rich and bold cherry 
flavor to soothe your mind.

CHERRY
1:1  THC:CBD

A rush of rich and bold cherry 
flavor to soothe your mind.

WATERMELON
HYBRID

A flavorful burst of summer sun 
to help you relax and rejuvenate.

WATERMELON
HYBRID

A flavorful burst of summer sun 
to help you relax and rejuvenate.

GRAPE
INDICA

A soothing wave of mellow to 
help you go NiteNite! 

GRAPE
INDICA

A soothing wave of mellow to 
help you go NiteNite! 

CHAMPAGNE
HYBRID

TKTKTK

FRUIT PUNCH
SATIVA

An energizing experience of fruit-
filled harmony.

FRUIT PUNCH
SATIVA

An energizing experience of fruit-
filled harmony.

ORANGE
1:10  THC:CBD

A citrus-packed rush of relief to 
soothe your aches and pains

ORANGE
1:10  THC:CBD

A citrus-packed rush of relief to 
soothe your aches and pains

PINEAPPLE
HYBRID

A blissful tropical vacation for 
your taste buds and your mind.

PINEAPPLE
HYBRID

A blissful tropical vacation for 
your taste buds and your mind.

10 PACK GUMMIES  7 VARIETIES

SINGLE GUMMY  8 VARIETIES

PRODUCT CATALOGUE
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MILK CHOCOLATE
Old World European creamy milk 
chocolate bar that will melt your 

worries away while it melts in 
your mouth.

WHITE CHOCOLATE
A classic rich and sweet, buttery 

white chocolate bar that can 
smooth out any kinks from your 

day in just a few bites.

DARK CHOCOLATE
A rich and full-bodied dark 

chocolate bar to dive into while 
your aches and anxieties float 

away.

PEANUT BUTTER
& CHOCOLATE

The essential salty and sweet bar 
to hit all your cravings. 

STRAWBERRIES
& CREAM

A bright and sweet treat that will 
satisfy those ice cream cravings 
while it melts away your pain. 

COOKIES & CREAM
Your favorite cookie & cream 

center all in one. Blissfully 
decadent bar for when you need 

to find your Zen.

BARS  6 VARIETIES

PRODUCT CATALOGUE

DRINKS  3 VARIETIES

BERRY
INDICA

A burst of delicious sweet berry 
flavor to help you relax. This 

indica drink will quell concerns 
and help you unwind and find 

your zen.

GRAPE
HYBRID

A two-ounce grape flavored 
nightcap of bliss, our NiteNite 

drink uses a healthy dose of CBD, 
a small dose of THC, and a splash 

of Melatonin.

BERRY
SATIVA

A burst of delectably sweet 
berry flavor without the dragging 
you down. This sativa drink will 
invigorate your taste buds and 

mind without putting you to sleep.

MINI GUMMIES  4 VARIETIES

ASSORTED FLAVORS
Black Cherry and Forest Fruit, 

these Mini’s will transport you to 
the far-reaching magical place you 

desire. 40mg THC per piece.

ASSORTED FLAVORS
Tropical infused Pineapple 

(Hybrid), Watermelon (Indica), 
and Orange (Sativa) gummies. 

20mg THC per piece.

ASSORTED FLAVORS
Mouthwatering bite-sized 

cannabis-infused gummy treats 
bursting with 10mg THC per 

piece.

GRAPE
Bite-sized cannabis-infused 

gummy treats bursting with 2mg 
THC / 10mg CBD per piece. With 

added 2mg of melatonin per piece.
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PRODUCT CATALOGUE

COOKIES  3 VARIETIES

CHOCOLATE CHIP
This delicious classic cookie pep-
pered with chocolate chips will 

satisfy your sweet tooth.

SNICKER DOODLE
A buttery cinnamon and sugar 

cookie is the perfect sweet treat 
to soothe your cravings. 

PEANUT BUTTER
Packed with a powerful sweet 

and salty, peanut buttery punch 
will make your mouth water.

TINCTURES  4 VARIETIES

INDICA
FRESH MINT

Bursting with fresh mint flavor Zen 
Cannabis’ Indica tincture provides 
amazing relief using the best of 
both THC, CBD and terpenes.

CBD
FRESH MINT

Bursting with fresh mint flavor, 
Zen Cannabis’ CBD tincture 

provides relief to your body and 
mind. This CBD-heavy tincture 

keeps you relaxed and in control.

SATIVA
FRESH MINT

Bursting with fresh mint flavor 
Zen Cannabis’ Sativa tincture 

provides the incredible benefits 
of both THC, CBD and terpenes.

HYBRID
FRESH MINT

Five times more THC and two 
times more CBD per bottle. This 

Zen Cannabis Hybrid tincture 
provides the incredible benefits of 

both THC and CBD.
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PRODUCT CATALOGUE

CBD GUMMIES  3 VARIETIES

CBD DRINKS  2 VARIETIES

WATERMELON
250mg CBD PER BAG

Bursting with the luscious one-of-a-kind 
watermelon flavor, these sweet and satiating 
gummies will melt your worries and lift your 

mood.

PINEAPPLE
250mg CBD PER BAG

Delicious bite-sized gummies full of juicy trop-
ical pineapple flavor and infused with potent 

CBD to relieve your strains and stress.

STRAWBERRY LEMONADE
70mg CBD PER BOTTLE

A tart and sweet explosion of strawberries 
and lemon, ready to alleviate and elevate.

MIXED BERRY
250mg CBD PER BAG

Balanced berry sweetness paired with power-
ful CBD to ease your aches and worries with 

every bite-sized gummy piece.

BERRY
70mg CBD PER BOTTLE

A sweet and refreshing burst of black, blue, 
and red berry flavor in one small bottle of 

relief and relaxation.

We offer infused edibles in various styles, with a varia-
tion of CBD ratios, to help those seeking their perfect 
zen experience find what they need. Every bite or sip of 
Zen CBD products will deliver a rejuvenating, satiating 
and uplifting experience. 

Zen CBD prides itself on creating products that are con-
sistent in experience, delicious in flavor, and low-calorie. 
Many of our treats are also gluten-free and fat-free.
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PRODUCT CATALOGUE

Feel the rush of premium grade CBD 
with all the flavor of your favorite canna-
bis strains. Our non-GMO hemp-based 
CBD formula has added terpenes (the 
compounds naturally found in cannabis 
that give it flavor, scent and feel) and 
other cannabinoids so you get a more 
natural-tasting, flavorful effect. Kush 
CBD Vape is made from trusted CBD-rich 
American-grown hemp plants for a deli-
cious and reliable experience every time.

Our premium disposable vape pens are 
sleek, stylish, discrete, efficient and come 
ready to use, so you can focus on living 
your life and trust that you’re getting your 
CBD exactly like you want it. Using the most 
reliable and cutting-edge airflow technol-
ogy in our pens, Kush Vape CBD Pens are 
crafted to be leak and clog-resistant, with 
all the flavor of your favorite strains and all 
the amazing relief of top shelf CBD, Kush 
CBD Vape has All the Feel – Keep it Real!

SUPER SILVER HAZE
200mg CBD  •  40% CBD  •  1mg Per Puff

 The spicy, skunky earthiness of this strain has 
notes of citrus that will wake up your taste 

buds and your demeanor with the high-
est-grade CBD available.

ZKITTLES
200mg CBD  •  40% CBD  •  1mg Per Puff

The tastiest candy-flavored CBD you’ll ever 
try. This tropical fruit candy-flavored strain has 
graced our latest Kush CBD Vape pen with a 

satisfying smack of fruity flavor.

OG KUSH
200mg CBD  •  40% CBD  •  1mg Per Puff

Classic hybrid, and is typically very herbaceous 
and citrusy with a peppery finish. We utilize the 
potent terpenes from this strain to give our OG 
Kush CBD Vape a mouth-watering kush taste. 

KING LOUIS XIII
200mg CBD  •  40% CBD  •  1mg Per Puff

 Born of the legendary strains OG Kush and LA 
Confidential, this funky OG variant will fill your 
senses with notes of OG/Confidential, tobacco 

and hints of cognac, vanilla and citrus. 

WHITE WIDOW
200mg CBD  •  40% CBD  •  1mg Per Puff

With natural terpenes from the world-famous 
White Widow hybrid. Herbaceous, piney, 

and a little minty, this classic Dutch strain is 
refreshing and energizing.

BLUE DREAM
200mg CBD  •  40% CBD  •  1mg Per Puff

The classic Blue Dream strain but none of the 
head high. We utilize the natural terpenes 

from the sweet berry scented strain to create 
a satisfying and calming CBD experience.

GIRL SCOUT COOKIES
200mg CBD  •  40% CBD  •  1mg Per Puff

We now have the delectable new Girl Scout 
Cookies vape for your CBD arsenal. Tasting 
just like that famous crunchy chocolate and 

mint cookie.

SUPER LEMON HAZE
200mg CBD  •  40% CBD  •  1mg Per Puff

Tart and sweet like a Lemonhead candy, 
Super Lemon Haze is zesty and citrusy while 

having a little bit of spicy pine flavor its 
lemony taste. 

STRAWBERRY BANANA
200mg CBD  •  40% CBD  •  1mg Per Puff

Matural terpenes from the citrus-forward 
Strawberry Banana strain. Smelling of sweet 

ripened banana, this strain typically tastes just 
as sweet as it smells.
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FINANCIALS

OKLAHOMA MONTHLY INCOME

MISSOURI MONTHLY INCOME (10% Lic Fee Revenue)

FEB '20 $15,600.00 

MAR '20  $52,300.00 

APR '20 $90,125.00 

MAY '20 $95,850.00 

JUN '20 $98,726.09 

JUL '20 $110,951.00 

AUG '20 $117,802.00 

SEP '20 $172,009.00 

OCT '20 $194,802.21 

NOV '20 $199,001.00 

DEC '20 $217,851.46 

JAN '21 $182,513.00 

FEB '21 $163,060.00 

MAR '21 $223,196.00 

APR '21 $279,633.01 

MAY '21 $248,602.00 

JUN '21 $224,379.00 

JUL '21 $188,684.00 

AUG '21 $189,569.00 

SEP '21 $165,942.00 

OCT '21 $164,422.57 

NOV '21 $169,848.08 

DEC '21 $226,256.01 

JAN '22 $182,000.02 

FEB '22 $126,812.03 

MAR '22 $155,116.13 

APR '22 $149,606.79 

MAY '22 $77,406.13 

JUN '22 $97,378.34 

JUL '22 $96,331.16 

AUG '22 $90,280.47 
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MAR ‘22  $24,846.84 

APR ‘22  $24,175.52 

MAY ‘22  $21,352.26 

JUN ‘22  $54,551.41 

JUL ‘22  $27,951.01 

AUG ‘22  $27,400.75 
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FINANCIALS

CALIFORNIA MONTHLY INCOME

ZEN BRANDS INTERNATIONAL MONTHLY INCOME

JAN ‘21  $35,426.30 

FEB ‘21  $33,481.00 

MAR ‘21  $39,494.60 

APR ‘21  $45,138.30 

MAY ‘21  $42,035.20 

JUN ‘21  $39,612.90 

JUL ‘21  $38,114.60 

AUG ‘21  $60,513.11 

SEP ‘21  $50,768.27 

OCT ‘21  $50,522.77 

NOV ‘21  $77,383.23 

DEC ‘21  $68,184.82 

JAN ‘22  $51,361.53 

FEB ‘22  $93,438.68 

MAR ‘22  $55,823.92 

APR ‘22  $59,985.91 

MAY ‘22  $58,673.98 

JUN ‘22  $95,045.48 

JUL ‘22  $93,210.40 

AUG ‘22  $74,719.36 
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JAN ‘22 $23,648.28 

FEB ‘22 $29,973.40 

MAR ‘22 $32,068.70 

APR ‘22 $39,977.20 

MAY ‘22 $32,492.39 

JUN ‘22 $55,545.29 

JUL ‘22 $45,932.80 

AUG ‘22 $54,681.00 
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LEGAL DISCLAIMER

THIS DOCUMENT IS CONFIDENTIAL. INFORMATION PRESENTED IN THIS DOCUMENT IS FOR 

INFORMATIONAL PURPOSES ONLY AS OF THE DATE HEREOF AND MAY CHANGE THEREAFTER. THIS 

DOCUMENT IS NOT INTENDED TO CONSTITUTE AND DOES NOT CONSTITUTE AN OFFER TO SELL OR 

A SOLICITATION TO BUY ANY SECURITY. OFFERS ARE MADE ONLY BY LEGAL OFFERING MATERIALS 

AND CAN ONLY BE MADE TO QUALIFIED INVESTORS PURSUANT TO A REGISTERED OFFERING OR AN 

APPROPRIATE EXEMPTION. UNDER NO CIRCUMSTANCE CAN THIS DOCUMENT BE COPIED, CIRCULATED, 

OR DISCLOSED BY ANY RECIPIENT TO ANY PERSON.

FUTURE EARNINGS PROJECTIONS AND ESTIMATES OF FINANCIAL PERFORMANCE IS HIGHLY 

SPECULATIVE. THESE PROJECTIONS ARE FORWARD-LOOKING STATEMENTS THAT ARE BASED 

ON MANAGEMENT’S CURRENT EXPECTATIONS OF THE COMPANY’S PERFORMANCE. STATEMENTS 

CONCERNING FUTURE PERFORMANCE, DEVELOPMENTS OR EVENTS, EXPECTATIONS FOR GROWTH, 

REVENUE AND INCOME FORECASTS, AND ANY OTHER GUIDANCE ON FUTURE PERIODS CONSTITUTE 

FORWARD-LOOKING STATEMENTS THAT ARE SUBJECT TO A NUMBER OF RISKS AND UNCERTAINTIES. 

ACTUAL RESULTS MAY DIFFER MATERIALLY FROM STATED EXPECTATIONS.

CANNABIS IS A SCHEDULE I CONTROLLED SUBSTANCE AND ITS SALE AND USE REMAINS ILLEGAL UNDER 

FEDERAL LAW. EVEN IN STATES THAT HAVE LEGALIZED MEDICINAL OR RECREATIONAL CANNABIS, 

ITS SALE AND USE REMAIN VIOLATIONS OF FEDERAL LAW. THE ILLEGALITY OF CANNABIS UNDER 

FEDERAL LAW PREEMPTS STATE LAWS THAT LEGALIZE ITS USE, THEREFORE, STRICT ENFORCEMENT 

OF FEDERAL LAW REGARDING CANNABIS COULD RESULT IN THE INABILITY OF THE COMPANY TO 

PROCEED WITH ITS BUSINESS PLAN AND MAY RESULT IN CRIMINAL PENALTIES, INCLUDING FINES, 

FORFEITURE AND INCARCERATION OF MANAGEMENT PERSONNEL AND OTHER INTERESTED PARTIES, 

INCLUDING SHAREHOLDERS, FOR VIOLATING FEDERAL OR FOREIGN LAWS. IN ADDITION, IN STATES 

WHERE CANNABIS IS ILLEGAL AND IN STATES THAT HAVE LEGALIZED CANNABIS, BUT WHICH HAVE 

ONEROUS OR UNCLEAR REGULATIONS WITH RESPECT TO MEDICINAL OR RECREATIONAL CANNABIS, 

STATE AND LOCAL REGULATORY AGENCIES HAVE BROAD AUTHORITY OVER THE OPERATIONS OF 

CANNABIS-RELATED BUSINESSES. STATE LAWS AND REGULATIONS AFFECTING THE CANNABIS 

INDUSTRY ARE IN THE EARLY DEVELOPMENT STAGES AND SUBJECT TO CHANGING INTERPRETATIONS. 

THESE CHANGES MAY REQUIRE THE COMPANY TO INCUR SUBSTANTIAL COSTS ASSOCIATED WITH 

LEGAL AND COMPLIANCE FEES AND ULTIMATELY REQUIRE THE COMPANY TO ALTER ITS BUSINESS 

PLANS. THE COMPANY CANNOT PREDICT THE NATURE OF ANY FUTURE LAWS OR REGULATIONS, OR 

THE INTERPRETATION OR APPLICATION THEREOF AND THERE CAN BE NO ASSURANCE THAT THE 

COMPANY WILL ACHIEVE ITS TARGET OBJECTIVES AND RETURNS. UNDER NO CIRCUMSTANCES ARE 

THE CONTENTS OF THIS DOCUMENT TO BE CONSTRUED AS LEGAL, BUSINESS, TAX, ACCOUNTING, 

INVESTMENT OR OTHER ADVICE.
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